MONITORING SENTIMENT FOR DOMESTIC

AND INTRA-EUROPEAN TRAVEL = EUROPEAN

SN TRAVEL
WAVE 5 | 02/21 cotunced® MRS |COMMISSION

the EuropeanUnion




WAVE 5

RESEARCHHIGHLIGHTS
—

This report monitors sentiment and short-term intentions for domestic and intra-regional travel within

Europe and is the fifth out of six waves of market research, initiated in September 2020. Responses

are collected from European citizens from 10 high-volume source markets in light of the COVID-19 crisis.

¢ For a second consecutive period, Europeans’ travel sentiment for domestic and intra-
Furopean trips is recovering; 94% of respondents consider travelling in the coming
6 months' comparedto 52% in wave 4.

¢ Although only 12% of respondents are willing to travel up to the end of March 2021, the
outlook for spring and summer 2021 remains positive; 34% of Europeans intend to
plan a trip between May and July 2021.

® Respondents’ desire for intra-European travel is also building steadily; 41% now plan
to travel to another European country, the highest figure since this series of
surveys began. Another 35% prefer to stay in their own country for their next trip.

" Between January and July 2021



WAVE 5

eisure remains the primary reason to travel for 64% of respondents with short-
term plans.

As Europeans are now eyeing the spring and summer season, they show a greater
interest in sun & beach vacations (18%) and slightly less in visiting city destinations
(16%). Culture and heritage trips are still popular for 14% of early-bird travellers .
Consumer sentiment towards air travel also shows signs of improvement; 954% of
respondents state that they are willing to travel by plane, the highest number
since the research began. At the same time, only 16% of Europeans now see flying
as a health risk, down 20% from wave 1.

Travelling by car remains the 2" most preferred transportation option for 36% of
early-bird travellers.

" “Early-bird" travellers refers to survey respondents that are most likely to travel in the next é months
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Spain, ltaly, France, Greece and Germany are the
five most popular European countries to visit, and
this ranking remains unchanged compared to wave 4.

Respondents continue to show a clear preference for
digital sources, either for trip planning or booking;
Travel review websites (17%) and online booking
engines (44%) continue to head their respective lists.

Simultaneously, service providers’ websites are
increasingly popular when planning and booking for
12% and 29% of Europeans, respectively.

Destinations” websites and social media pages are
also preferred by 13% of respondents when planning
trips.
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¢ Asked which travel quality1 Is most important for trips this year, the highest percentage
(24%) of Europeans still put Health and safety first. Sustainability is selected by 5% of
respondents and is for the first time among the top six.

As in all previous research waves, the rollout of the COVID-19 vaccine remains the key
factor for travel decision-making among 11% of respondents, now sharing first place
with “a destinations’ effectiveness in managing CQOVID-19". A pre-travel COVID-19 test
requirement comesa close third, with 10% of respondents selecting this option.

The possibility of being quarantined during a trip (16%]) followed by rising COVID-19
cases (14%) and getting ill (13%) continue to be the prevalent travel concerns for
early-bird travellers. Economic factors are currently of minor importance.

The strict Health and Safety protocols in destinations are critical for having a safer
and more relaxed holiday experience, according to 69% of Europeans with short-term
travel plans. On the contrary, 21% of respondents claim that the protocols may spoil the
travel experience, while 10% say it makes no difference.

" The term “Travel Qualities” refers to the nature, traits and characteristics of the travel experience sought by consumers
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® A third of all travel social media mentions are made by the 35-44 age group - the same

age group thatis also most likely to travel according to the results of wave 5.

In December 2020, the Tourism Product Index” - measuring tourists’ satisfaction with the
offering of European destinations - fell by 14% compared to December 2019 to 56%. This
figure is even closer to the 50% threshold below which visitor satisfaction is considered low.
Deteriorated sentiment might result from the lockdowns and the decline in the destination
tourism offering.

* The Hotel Satisfaction Index? during December 2020 was 66%, indicating a good level of

satisfaction with accommodation in destinations. The December 2020 index was 3% above
December2019.

i ! Benchmark reportfor major European destinations;December 2020 compared to Decernber 2019 (Mabrian Technologies, January 2021)
% Tourist Product/ Hotel Satisfaction Indexes, measure satisfaction levels of visitors to a destination with its offering (arts & culture, food & cuisine, sunbathing, etc) & accommodation respectively.

For more info on methodology and scoring system please refer to slide 48
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¢ Given the importance of a COVID-19 vaccine for travel decision-making, destinations should

monitor vaccine rollout in source market countries and target those prioritised groups

who have already received it (i.e. mature travellers).

Increasing confidence in air travel should prompt destination authorities to extend their

marketing efforts to medium-haul markets and to source countries more dependent

on flights, while developing synergies with airlines and hotels for co-branded

marketing campaigns [(destination partnerships).

As Europeans are concerned about their personal health throughout their in-destination

experience, NTBs and DMOs should deploy reassurance campaigns covering equally

transport, attractions, restaurantand cafes as well as accommodation.

¢ With the 35-44 age group more likely to travel, destinations should highlight family-
friendly elements, such as parks and open spaces where families can spend time in a
CQOVID-19-safe manner. NTBs and DMOs could also promote on their destination websites
tourism routes that are worth exploring by car.

" NTBs: National Tourism Boards - DMOs: Destination Marketing Organizations
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With senior citizens across Europe a high priority for vaccination and the 55+ age group more
positive about travel, businesses and travel agents should target this age group and promote
appropriate products (such as culture and heritage], with a strong emphasis on health and
safety.

With over a third of respondents planning to travel in May-July 2021, businesses should start
with the preparation and promotion of sun & beach and city break experiences. However,
as many Europeans remain uncertain about the feasibility of their travel plans, flexible
booking terms and convenient cancellation policies are a must-have.

Service providers may extend flexibility beyond cancellation policies, in payment terms;
through installments, subscription models, tokens for Food and Beverage outlets or extra
discounts for digital Word of Mouth reference.

In view of fears for virus transmission in restaurants and cafes, owners should gain travellers’

confidence with strict implementation of health and safety protocols and flag any measures
in their promotion campaigns.
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Wave 5

Dates on the graphs refer to the following data collection periods for each research wave:

27 Aug - 21 Sep - 19 Oct - 20 Nov - 18 Dec 20 -
15 Sep 20 9 Oct 20 6 Nov 20 3 Dec'20 7 Jan ‘21

To present Wave 5 timings in which respondents are most likely to take their next trip, the following time periods
should be used as a reference:

°  This month; December 2020 - January 2021.
* In1-2months; January - March 2021.

* In3-4 months; March - May 2021.

* In 5-6 months; May - July 2021.

To present data and insights, the following distinct groups have been analysed:
° Totalrespondents; 5,855

*  Respondents with short-term travel plans/ most likely to travelin the next 6 months ("early-bird travellers”); 3,182
(in specific questions the sample size was reduced to 3,181/ 3,180 due to missing values)

°  Respondents selecting outbound Europeandestinations; 4,215

Only significant changes between current and previous waves are shown; Significant changes refer to >2.5% for the
total sample and >5% for the smaller samples, in absolute numbers. To indicate these changes, the following
symbols were used:

° Increasing A decreasing v

*  Numbers next to the arrows reflect the percentage of change inthe share of respondents selecting a specific
response betweencurrent and previous waves

When mention of new COVID-19 cases is made, it refers to the data collection period.

All data and insights refer to domestic and intra-European travel, unless otherwise stated.


https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intra-european-travel-wave-1/
https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intra-european-travel-wave-2/
https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intra-european-travel-wave-3/




Travelintentions improve gradually: 54% of surveyed Europeans eager

to take a trip by the end of July 2021
]

Top 5 markets which are most likely
to travelin the next 6 months

. Poland N
80.2% 8%

ltaly A

' 60.7% ™"

Belgium

A
55.3% 6%

Spain

" 51.8%

Austria A
“"‘ 55.4% ™

12 either for personal or professional purposes?

Q7.Do you plan to take an overnight trip domestically or within Europe in the next 6 months,

Intention to travel in the next 6 months

28.3%

Aug- Sep '20 Sep- Oct 20 Oct- Nov 20 Nov- Dec'20 Dec "20 - Jan 21
survey survey survey survey survey

Likely/Very Likely B Neutral Unlikely/Very Unlikely

No. of respondents: 5,855




While respondents hetween 35 and 44 are currently the keenest to travel,
older age groups show increasing interest due to vaccine rollout

50% of respondents aged 55 and

- above are likely/very likely to

. resume travelas a result of

- COVID-19 vaccine vs. 34% among

the 18-24 age group Intention to travel in the next 6 months by age group

38.0% 38.3%
5% 35.4%35.2%

23.9%
20.1%
150 18.5% 182% 19.6% = 19 49,

: 17.0%
'\66/01590/154%%3% 0
1. UO/ 10.9%
I [ I

Very Unlikely Unlikely Neutral Likely Very Likely

Dec 20 -Jan 21 survey

Q7.Do you plan to take an overnight trip domestically or within Europe in the next 6 months,

13 either for personal or professional purposes?

18-24

25-34

35-44

45-54

No. of respondents: 5,855



With the warmer months approaching, the share of respondents mostly interested in sun and beach experiences
slightly increases, while there is somewhat decreased interest in city breaks

B Sun & beach lovers
Bleisure travellers
B Business travellers
: :
B |mmersive explorers

City life enthusiasts

B Gastronomy lovers

g for personal or professional purposes?

Respondents most likely to travelin the next 6 months,
per type of traveller

39.2% 38.8%

38.0%

0,
S4.7% 33.4%

22.7% 22.6% 22.6%
21.20/0 2060/0

16.0% 15.5% 154y 16:6% 17.0%

13.3% 13.3% 12.8%
11.2% 11.1%

68% 5 gy T3%

5% 399 43% 429 5% 4 7%
2.0%, 2.0% 2.1% 2.4% 2.9%

Aug- Sep 20 Sep- Oct '20 Oct- Nov 20 Nov- Dec '20 Dec '20-Jan 21
survey survey survey survey survey
Q7.Do you plan to take an overnight trip domestically or within Europe in the next 6 months, either No. of respondents: 3,181


https://etc-corporate.org/reports/tourism-passion-communities-explorers-of-cultural-identity-and-roots/
https://etc-corporate.org/reports/tourism-passion-communities-immersive-explorers/
https://etc-corporate.org/reports/tourism-passion-communities-city-life-enthusiasts/
https://etc-corporate.org/reports/tourism-passion-communities-gastronomy-lovers/

Europeansincreasingly aimto travel abroad
with the majority considering a trip no earlier than March 2021

Where will Europeans travel within

i ?
When will Europeans travel next? the next 6 months?

100.0% 100.0%
80.0% Sk 38.8% 36.3% ST 80.0% 12.7%
60.0% 60.0% 38.6%
22.4% 24.2% ’ ° 39.2% 37.8% 40.0% £1.1%
27.1% 32.4% 34.2%
40.0% 40.0%
16.9% 17.8% 2 00/
20.0% 201% = e.7 7 20.0% 38.8% 35 6% 35 4%
0,
: 195 11.8% 10.0%
0/, Qo/. QO/.
0.0% % e R/ S— 2.1 Y — 0.0%
Aug- Sep ‘20 Sep- Oct '20 Oct- Nov 20 Nov- Dec 20 Dec '20- Jan 21 Aug- Sep ‘20 Sep- Oct '20 Oct- Nov '20 Nov- Dec '20 Dec '20-Jan ‘21
survey survey survey survey survey survey survey survey survey survey
M This month “'In 1-2 months M In 3-4 months M [n 5-6 months M Do not know yet B Within my country To another European country
B To destinations outside Europe B Do not know yet
Q9.When are you most likely to go on your next trip either in your country or within Europe? Q10.Where do you plan to travel in the next 6 months?

0% No. of respondents: 5,855



Dec ‘20 - Jan 21 survey

PREFERRED COUNTRIES FOR THE
NEXT EUROPEAN TRIP
Europe’s top 5 destinations maintain

their spots, despite the pandemic
and the change inseasons

TOP 10 COUNTRIES
Spain 10.2%
Italy 7.8%
France 6.5%
Greece 6.1%
Germany 5.2%
Portugal 4.5%
UnitedKingdom  4.3%
Turkey 3.6%
Croatia 3.1%

Netherlands 2.9%

Please use this map asa reference only

*No significant changes between waves
were recorded for this question

No. of respondents: 4,215
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Q11. To which country(ies] do you plan to travel next?

ESTONIA

LATVIA

LITHUANIA

UNITED
KINGDOM

SLOVAKIA

siovein ROMANIA
CROATIA
SERBIA
o
MONACO e

!

MALTA CYPRUS

10-10.99%
7-7.99%
6-6.99%
5-599%
4-4.99%
3-3.99%
2-2.99%
1-1.99%
<0%




Leisure remains the primary purpose of trips
while business travel, although below its pre-
pandemic benchmark*, appears resilient

) 9
] . v Purpose of travel for respondents
[Eﬁ E most likely to travel in the next 6 months
Top 3 markets to resume Top 3 markets to resume
leisure travel business travel
100.0% 6.1% 5.4% 5.7% 6.2% 6.3%
0, .
Italy A Germany 80.0% 12.1% 20.9% 22.0% 21.5% 19.6%
75.8% 10% 15.7% 8.8% 8.7% 9.8%
60.0%
) 40.0%
France ”‘ switzerland 66.1% 64.9% 63.1% 63.4% 64.2%
0 0
69.4% 12.7% 20.0%
0.0%
Belgium # Netherlands Aug- Sep ‘20 Sep- Oct "20 Oct- Nov 20 Nov- Dec 20 Dec20- Jan 21
survey survey survey survey survey
65.9% 12.0%
For Leisure B For Business To Visit Friends/Relatives Other

*13% (UNWTO, 2019)

17 Q8.For what reason are you most likely to travel within Europe next? No. of respondents: 3,182




Sun and beach experiences gaininterest with many Europeans
planning to resume travel in early summer

Preferred type of leisure trip for respondents
most likely to travel in the next 6 months

18.1% .12.5%

Sun & Beach " Nature
& Outdoors
Coast & Sea Ski/Snowhoard

Trip in the Mountains

15.8%

City Break

13.5% .

Culture
& Heritage

=&
4.7% |
Touring Wellness

& Road Trip Dec 20 - Jan ‘21 survey & Relaxation

* No significant changes between waves were recorded for this question
18  Q17.What type of leisure trip within Europe are you most likely to undertake next?

Sa

Culture and Heritage trips as
well as wellness and relaxation
show the lowest seasonality

among all types of leisure trips

No. of respondents: 3,180



As source countries maintain consistent preferences for specific tourism products,
DMOs candraft long-term strategies aimed at penetrating specific markets

Dec 20 - Jan ‘21 survey

HHE City Break é Nature & Outdoors IIIII Culture & Heritage

14%

18.4% Poland _ 19.1%

Poland

22.9% Austria

18.2% Spain - 16 8%
Netherlands _ 16.2% German -
Yy

16.7% France

1 0,
Austria 15.4% Spain 13.2% Switzerland 10.1%

How to read: Percentages indicatethe share of respondents from each country
interested in each type of leisure trip; i.e. 32.0% of respondents from Spain are
most likely to undertake a city break trip
. L . %
19 Q17.What type of leisure trip within Europe are you most likely to undertake next? No. of respondents: 5,855



Britons, French and travellers from the DACH region
now show increased interestin holidays by the sea

Dec 20 - Jan ‘21 survey

hod

Ski/Snowboard trip
in the mountains

Switzerland ‘- 5.3%

Sun & Beach Coast & Sea

2

o
90%*
32%
Netherlands _ 20.8% France ‘- 15 1% Belgium ‘- 4.2%
Belgium 19.0% Belgium 13.8% Austria 3.8%

Cruising

ltaly - 44%

uk [ 25
France - 2.7%
Germany - 2.5%

Netherlands 2.4%

* Please use for reference only due to the low number of respondents (n: 57)

20 Q17.Whattype of leisure trip within Europe are you most likely to undertake next?

How to read: Percentagesindicate the share of respondents from each country interested in each type
of leisure trip; i.e. 26.3% of respondents from UKare most likely to undertake a sun and beach trip

No. of respondents: 5,855



GERMANY

More than half of the surveyed Germans intend to travel in the next 6 months,

with the May - July 2021 period being the top choice
]

100.0%

80.0%

60.0%

40.0%

20.0%

0.0%

Willingness to travel inthe next 6 months

0,
20.4% 24.0% 20.8%
6.1% P
Aug- Sep 20 Sep- Oct'20 Oct-Nov'20  Nov-Dec'20 Dec '20-Jan 21
survey survey survey survey
B | ikely/Very Likely Neutral ~ mUnlikely/Very Unlikely

23.4%

survey

Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?

When will Germans travel?

26.5%

24.1%
2 3%4% 3979

20.1%
22.7%

27.3%

Nov- Dec'20
survey

Oct- Nov 20
survey

Aug- Sep '20
survey

Sep- Oct 20
survey

B This month W In1-2months B In3-4 months

In5-6 months [ | don’t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

29.8%

35.0%

To another European

To destinations outside

Where will Germans travel within
the next 6 months?

34.2%
39.7%

39.9%
39.7%

40.2%
41.3%
36.9%

Within my country

country

Europe
12.0%
-
Do not know yet 11.4%
10.4%
8.4%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 750



UNITED KINGDOM
Britons are largely uncertain about the time of their next trip, but still view

spring - summer 2021 quite positively

Willingness to travel inthe next 6 months When will Britons travel?

100.0%
41.6%
£1.2% 461% 46.9% 42.3%
80.0% 939
60.0% 22.8%
L 209% 205% . R
: 18.7% 19.5% 0
’ 22.1% 25.6% 32.9% 31.6%
40.0% '
20.0%
0.0% 9.1%
Aug-Sep 20 Sep-Oct'20  Oct-Nov'20  Nov- Dec'20 Dec '20-Jan 21 e PEED 0.5%
survey survey survey survey survey Aug- Sep '20 Sep- Oct'20 Oct- Nov '20 Nov-Dec'20  Dec '20-Jan 21
survey survey survey survey survey
B | ikely/Very Likely Neutral B Unlikely/Very Unlikely B This month B In1-2 months B In3-4 months
In5-6 months [ | don’t know yet
For specific dates please referto glide 10
Q7.Do you plan to take an overnight trip domestically or within Europe in Q9.When are you most likely to go on your next trip either inyour
the next 6 months, either for personal or professional purposes? country or within Europe?

22

Where will Britons travel within
the next 6 months?

32.4%
. _32.0%
Within my country 36.3%

39.3%
41.3%
38.7%
To another European _ 38.9%
t 36.4%
country 35.8%
33.8%
o 12.9%
To destinations outside 13.1%
Europe 3;35;
9.1%
Do not know yet 77.3%
15.0%
15.8%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents:

750



FRANCE

The French are increasingly confident about when they will travel next,
showing a growing intention (40%) for trips between March-May

Willingness to travel inthe next 6 months

100.0%
80.0%
60.0% 16.3% 14.7% 15.2% 13.9% 175%
40.0%
= 8.9%
20.0%
0.0%
Aug-Sep 20 Sep-0ct'20  Oct-Nov'20  Nov-Dec'20 Dec "20- Jan 21
survey survey survey survey survey
m | ikely/Very Likely Neutral — m Unlikely/Very Unlikely
Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?

23

When will French travel?

5% % 30.6%  32.0% Lo

32.7% 37.9% 34.8%

28.4% 28.2%

8 o 3.0%
Aug-Sep'20 Sep- Oct'20 Oct-Nov'20  Nov- Dec'20 Dec '20- Jan 21
survey survey survey survey survey

B This month W In1-2months B In3-4 months

In5-6 months [ | don’t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

) |

Where will French travel within
the next 6 months?

38.1%
0,
Within my country jgg‘f
L0.4%
43.2%
37.3%
To another European 36.8%
35.7%
country 3559,
35.6%
o 16.8%
To destinations outside 15.7%
Europe o
13.2%
Do not know yet 8.1%
8.6%
8.0%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 746



NETHERLANDS

Dutch respondents still aim for mainly intra-European travel,
but uncertainty about the timing of their next trip increases

Willingness to travel inthe next 6 months

100.0%

80.0%

swow  220% 26 2% 232% 24.8% 22.5%

40.0%

8.6%
20.0%

0.0%
Aug-Sep ‘20 Sep- Oct 20 Oct-Nov'20  Nov- Dec'20 Dec '20- Jan 21
survey survey survey survey survey

W Likely/Very Likely Neutral B Unlikely/Very Unlikely

Q7.Do you plan to take an overnight trip domestically or within Europe in
the next 6 months, either for personal or professional purposes?

24

When will Dutch travel?

A 4
0%  382% 39.8%  395% a9, 44.T7%

19.1%

23.8% 25.4% 24.8%

13.6%
5 4% 200 2 oo B 20%
Aug-Sep 20 Sep- Oct'20 Oct-Nov'20  Nov- Dec'20 Dec '2- Jan 21
survey survey survey survey survey

I This month B In1-2months B In3-4 months
In5-6 months [J I don"tknow yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

Where will Dutch travel within the
next 6 months?

25.0%
Within my country 29.8%

27.6%
30.1%
42.5%
To another European 40.5%
43.4%
country £3.3%
43.5%
) 151%
To destinations outside 153.5%
Europe 121'2_/5"%
12.6%
- 17.6%
0,
Do not know yet %gég
14.8%
13.8%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 500



ITALY

While positive travel sentiment gathers momentum, 50% of Italians are still

reluctant to venture abroad

Willingness to travel inthe next 6 months

100.0%
0.4% 20.1Y9 19.3%
80.0%
20.0%
22.5%
60.0% 23.6%
40.0% A
13%
20.0%
0.0%
Aug- Sep '20 Sep- Oct'20 Oct-Nov'20  Nov- Dec'20 Dec '20- Jan ‘21
survey survey survey survey survey
m [ ikely/Very Likely Neutral — m Unlikely/Very Unlikely
Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?

25

When will Italians travel?

44.0%

34.4% 37.5% g

32.7%

25.9% 2157% 30.1% 38.5% 40.4%

%
7.3%
’ 0.7%
Aug- Sep '20 Sep- Oct 20 Oct- Nov '20 Nov- Dec'20  Dec '20- Jan '21
survey survey survey survey survey

B This month W In1-2 months B In3-4 months
In5-6 months [J | don’t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

-

Where will Italians travelwithin
the next 6 months?

49 8%
0,
Within rmy country -%5'8@%

51.0%
54.4%
33.7%
To another European 34.6%
28.7%
country 33.1%
30.5%

_ 8.7%
To destinations outside 9.0%

Europe ZQUL%]
7.1%
l7.8%
9.7%
Do not know yet 13?6%
9.8%
8.0%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 750



BELGIUM

Optimism is on therise for Belgian travellers, with trips abroad planned

for late spring into summer 2021

Willingness to travel inthe next 6 months

100.0%
80.0%
00%  188% lezei 21.0% 22 4% |
40.0%
20.0% 7.2
0.0%
Aug-Sep 20 Sep- Oct'20 Oct-Nov'20  Nov-Dec'20 Dec'2- Jan 21
survey survey survey survey survey
| ikely/Very Likely Neutral — m Unlikely/Very Unlikely
Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?

26

When will Belgians travel?

f_l_\
358% W

35.8% 37.0%
33.2% 9
o 150  292%

31.8%

f_‘_\
26.4% M
20%

22.0% 17.8% 23.8%

Oct- Nov 20
survey survey survey survey survey

Aug- Sep 20 Sep- Oct 20

B This month B In 1-2 months B In 3-4 months
In5-6 months [ | don’t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

Nov- Dec'20 Dec "20- Jan 21

Where will Belgians travel within
the next 6 months?

Within my country

To another European
country

To destinations outside
Europe

Do not know yet

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents:

500



SWITZERLAND

While 1 in 2 Swiss respondents are now keen to travel within 6 months,
uncertainty over exact dates surges by 37%

Willingness to travel inthe next 6 months

100.0%

80.0%

40.0% 21.8% 9739 20.4% 28 7% 20.1%
570

40.0%

20.0% : 1.69 12%

0.0%
Aug-Sep 20 Sep-Oct'20  Oct-Nov'20  Nov-Dec'20 Dec '20- Jan 21
survey survey survey survey survey

B | kely/Very Likely Neutral B Unlikely/Very Unlikely

Q7.Do you plan to take an overnight trip domestically or within Europe in
the next 6 months, either for personal or professional purposes?
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When will Swiss travel?

27.6%
23.2% ° 2% A 309%

23.5%
37%

30.7%
18.6% 21.9% 22.7%

26.0%

6.7%
Aug-Sep 20 Sep- Oct'20 Oct-Nov'20 Nov-Dec'20 Dec '20- Jan ‘21
survey survey survey survey survey

I This month B In1-2months B In3-4 months
In5-6 months [J I don"tknow yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

Where will Swiss travelwithin the
next 6 months?

.
Within my country 27'5%
462%
To another European 43.0%
43.6%

country 4£2.0%

_ 16 8%
To destinations outside 19.7%
.6%

Europe 1155].‘7%
5.
T
Do not know yet “13.3%
8.

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 359



SPAIN
Spaniards still show the greatest travel timing uncertainty

out of all surveyed European markets

Willingness to travel inthe next 6 months When will Spaniards travel?

100.0%
37.2% £l 45.6%  hb.6% 45.2%
2.8%
80.0% :
60.0% 9 0 18.8%
o 16.4% 15.6% 26.6%
23.6%
0, 0,
40.0% 25.6% 26.8% 30.0%
4.29 50 69
20.0%
0.0%
Aug-Sep 20 Sep- Oct 20 Oct-Nov'20  Nov-Dec'20 Dec '20- Jan 21 129
survey survey survey survey survey ) ) ) . ) <
Aug- Sep 20 Sep- Oct'20 Oct- Nov 20 Nov- Dec'20  Dec "20-Jan 21
survey survey survey survey survey
W Likely/Very Likely Neutral B Unlikely/Very Unlikely B This month W In1-2 months B In3-4 months

In5-6 months [J | don"t know yet
For specific dates please referto glide 10

Q7.Do you plan to take an overnight trip domestically or within Europe in Q9.When are you most likely to go on your next trip either inyour

the next 6 months, either for personal or professional purposes? country or within Europe?
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. '-.

Where will Spaniards travel within
the next 6 months?

- iet
0,
Within my country 4280‘1/0

48.0%
47.1%
32.9%
To another European 31.4%
32.6%
country 31.5%
34.3%

) 5.9%
To destinations outside Z.A%

Europe Sk
6.2%
-
Do not know yet 4. 8%
15.0%
12.4%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents:

500



POLAND

With a share of 80%, Poles are still the most enthusiastic of all surveyed
markets when it comes to travel up to July 2021

Willingness to travel inthe next 6 months

100.0%
80.0% o 6.8%
60.0%
40.0% L A
8%
20.0%
0.0% -
Aug- Sep '20 Sep-Oct'20 Oct- Nov'20  Nov- Dec'20 Dec '20- Jan 21
survey survey survey survey survey
W |ikely/Very Likely Neutral M Unlikely/Very Unlikely
Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?
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When will Poles travel?

7.0%

HBigit 26.8% 0% e m 26.7%

226%  S1A% 860 M 440%
o7 32.2% 14%

23.6%
98%
2.2%
Aug- Sep 20 Sep- Oct'20 Oct- Nov 20 Nov- Dec'20  Dec "20-Jan 21
survey survey survey survey survey

B This month W In 1-2 months B In3-4 months
In5-6 months [J | don"t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

Where will Poles travel withinthe
next 6 months?

N
Within my country 33'8?5/%/0

37.5%
38.5%
52.4%
To another European 46.7% ]’
country 45'5%_/2%
46.3%
_ 9 4%
To destinations outside 11.7%
E 8.8%
urope 8.1%
10.1%
I 6.0%
5.8%
Do not know yet 750
4.0%
5.1%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents:

A
12%

500



AUSTRIA

Over half of surveyed Austrians are eager to travel in the next 6 months,
with intra-European travel favoured by 46%

Willingness to travel inthe next 6 months

100.0%
80.0%
60.0%  17.2% 19.2% 18 6% 20.2%
40.0%
b?2.8% 1.29
20.0%
0.0%
Aug-Sep 20 Sep-Oct'20  Oct-Nov'20  Nov-Dec'20 Dec '20- Jan ‘21
survey survey survey survey survey
m Likely/Very Likely Neutral ~ mUnlikely/Very Unlikely
Q7.Do you plan to take an overnight trip domestically or within Europe in

the next 6 months, either for personal or professional purposes?
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When will Austrians travel?

0,
364%  42.0% 420%  42.0% 38.0%

0y
16.6% 31.0%

19.8%

/oo PIA - 1.8%
Aug- Sep '20 Sep- Oct'20 Oct- Nov '20 Nov- Dec'20  Dec '20- Jan ‘21
survey survey survey survey survey

I This month B In1-2months B In3-4 months
In5-6 months [ | don’t know yet

For specific dates please referto glide 10

Q9.When are you most likely to go on your next trip either inyour
country or within Europe?

wdlF

Where will Austrians travel within
the next 6 months?

..
Within my country 34337.%%

41.4%
40.7%
45.9%
To another European 42.1%
37.5%
countr\/ 37.1%
38.2%
o 98%
To destinations outside 9.8%
E 9.5%
urope 7.2%
8.6%
N
13.8%
Do not know yet 15_§%
14.3%
12.5%

[0 Aug-Sep'20 [ Sep-0ct'20 B QOct- Nov'20
survey survey survey

B Nov- Dec '20 B Dec '20- Jan '21
survey survey

Q10.Where do you plan to travel in the next 6 months?

No. of respondents: 500
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The share of Europeans keen to travel with their partner or family
remains unchanged

Preferred travel companion for respondents most likely to travelin the next 6 months

Aug- Sep ‘20 Sep- Oct 20 Oct- Nov 20 Nov- Dec 20 Dec "20 - Jan 21
survey SNy SUNE survey survey

Compared to people
wishing to travel with
a partner, solo
travellers are more
R CRELGCE]
business (9% vs. 2%)
or bleisure trip (14%
vs 4%)

With my family T By myself

Other

With my partner With friends

* No significant changes between waves were recorded for this question

32  Q16.With whom are you most likely to travel during your next trip within Europe? No. of respondents: 3,182



Digital touchpoints are increasingly popular - hotels’ websites and social media pages nowclimb
to 3rd place amongthe preferred information sources for travel planning

Top 10 preferred sources of information for respondents
most likely to travel in the next 6 months

11.5%

7.3% 5.2% 4.9% 3.1%

Travel Destination A hotel Recommendations Travel Anairline Anonline Digital content Newspaper/ A travel show

review website or website or from friends agent/ tour website or travelvideo on from someone magazine on television/

websites social media social media operator social media YouTube, followed on articles OnDemand/

Facebook, etc. Social Media podcast
Dec '20 - Jan ‘21 survey

* No significant changes between waves were recorded for this question NB: Sampling carried out through online survey
thus it may contain bias towards digital usage

33 Q12.What sources of information will you use the mostwhen planning your next trip?
No. of respondents: 3,182



Digital channels dominatewhen it comes to bookings, though travelagents/
designers are more popular among mature Europeans

]
5.5% 31% of those relying on travel

8.8% =nfi§ Corporate agents are over the age of 55,
Package holiday through l travel office while the percentage of
a Tour Operator younger people (18-24 or 25-

- L 5 34) that would select this

service is just 15%

City-life enthusiasts are more
likely to book through Online
Booking Engines than Sun and
Beach lovers (48% vs 40%]

o~ 44.2%

Online booking engine

12.9%

Travel agent/
travel designer .
Dec 20 - Jan 21
Aug- Sep ‘20 SUIMEY)
survey

28.7%

Direct booking via
accommodation/ s 49.4%

airline website |—’
46.5%44

46.6%

NB: Sampling carried out through online survey thus it

* No significant changes between waves were recorded for this question eyl bl
may contain bias towards digitat usage

34  Q13.How will you book your next trip within Europe? No. of respondents: 3,182



Consumers’ preference for air travel is slowly taking off,
providing a positive signal for the recovery of international tourism

Top 5 markets which are most likely to travel by plane Top 4 modes of transport for respondents most likely to travel
in the next 6 months in the next 6 months
Spain
0
69.9%
France
61.4%
. 0
UK A
68.2% **
POl.and ’ 49 3% 49.7%
0
52.3%
Italy w—EEN BN 0 OB 0 OB 0 OB
0 Aug- Sep 2 Sep- Oct 20 Oct- Nov 20 Nov- Dec 20 Dec '20- Jan ‘21
. é 5 . 9 /O survey survey survey survey survey
-

By Air B By an Owned Car By Train B By a Rented Car

35  Q14.Which of the following modes of transport would you
most consider using during your next trip within Europe? No. of respondents: 3,182




Over half of respondents still indicate a hotel or resort
to be their preferred accommodation choice

Preferred type of accommodation for respondents
most likely to travel in the next 6 months

Dec '20- Jan 21
survey

30.7% 12.1% 7.3% 4.5% NIWAS

Nov- Dec 20 30.7% 23 8% 14.2% 13.8% 8.1% 3.6% KILR
survey e The preference for

Oct- Nov '20 hotels/ resorts

survey 31.3% 255 e 16.0% 8.9% Sl ' ‘% increaseswith age: 28%
: of the 18-24 age group
Sei;?vityzo 30.3% 23.7% 14.0% 13.1% 10.2% Tl | 3% stay in hotels vs. 51% in
the 55+ age group

Auiiuiveeﬁ; o’ 14.1% 1.4%
For the younger
Hotel chain or resort Short-term rental via online audience [1 8-24] the
platform Camping/caravan short-term rentals are
Independent hotel/ in 3rd p[ace

resort

@ Friends and/or family Hostel/motel

Other paid serviced accommodation
(bed and breakfast, etc.)

36 Q15 Which of the following types of accommodation would you most consider staying at during your next trip within Europe? No. of respondents: 3,181



The importance of health and safety considerations further increases,
while sustainability appears for the first time as a popular travel quality

Dec ‘20 - Jan "21 survey

23.6%

Health P a s -
& Safety

8.7%

Comfort

14.3% 5.3%

Peace of mind QUALITI ES Discovery

[ N

5.3%

Sustainability *

9.7% L

Affordability

The term “Travel Qualities” refers to the
nature, traits and characteristics of the
travel experience sought by consumers

* No significant changes between waves were recorded for this question

37 Q20.Which of the following qualities regarding travel are more important to you now compared to last year? No. of respondents: 5,855
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The percentage of Europeans committed to travel with some changes

to theirinitial trip, and despite the pandemic, holds firm at 50%

How has COVID-19 affected travel plans

Top 5 markets which chose a domestic trip

over international because of COVID-19

M | cancelled my tripcompletely

19.2%
| rescheduled it for another date
9.1% 9.4% o 7
: 58% 9.9% 10.6%
m | changed the destination so | can use my own
vehicle to travel
8.8% 8.3% 8.1% L 50% | changed my trip from international to domestic
. . 21.3% . .
20.7% 21.9% 21.2% 21.2% | made the trip with some changes from the initial
planning
It did not affect me at all
22.8% 22.2% 22.8%
B | had not planned any overnight trips in the next 6
Aug- Sep ‘20 Sep- Oct '20 Oct- Nov 20 Nov- Dec 20  Dec 20- Jan '21 months
survey survey survey survey survey

Q2.1f you had planned an overnight trip in the next 6 months within Europe, how does COVID-19 affectyour plans?

P b

Poland
17.8%

Italy
15.7%

Austria

14.4%

Germany

14.4%

Switzerland

14.0%

No. of respondents: 5,855



COVID-19 vaccines remain the top driver for resuming travel, bringing
hope that a mass rollout will contribute towards tourism recovery

Most important factors to travel within Europe

Dec '20- Jan 21

8.7%
survey
Nov- Dec '20 )
survey 8.1%
Oct- Nov 20 .
survey 6.8%
Sep- Oct "20

8.5% 7.7%
8.3% 8.0%
10.2% 7.8%

survey 10.0% 8.4% 92.1% 10.4% 7.0% 9.5% 9.2%

7.3% 9.6% 9.3%

Aug- Sep 20
survey
B Finding avaccine M Destinations’ B Pre-travel B Flexible Health & B Fully lifted B Health & safety  _
} Effectiveness COVID-19 cancellation safety travel protocols in s
managing tests policies protocols in restrictions accommodation
COVID-19 — destinations
- r@ Iil B Social distancing e.,e
on flights/public ’H‘ 'R

* No significant changes between waves were recorded for this question.

40" q3.Which factors are currently mostimportant to you to travel within Europe?

transport

No. of respondents: 5,855



SIZING UP TRAVEL ANXIETIES
Europeans are now equally worried about COVID-19 case spikes at the
destination and quarantine measure coming into effect during a trip

Leading concerns for travelling in Europe

15.0% 13_50/0 9.5% 6.9%

Quarantine Becoming ill Changes in travel Booking and
measures at the restrictions to and cancellation
during my trip destination from my country policies

during my trip

@

| | |

14.9% 10.0% 8.3% 9.8%

Rising COVID-19 Becoming Limited options Transport and
cases in the illin transit at the destination accommodation
destinations (closed restaurants safety measures
| want to visit /bars, etc.)

41 * Nosignificant changes between waves were recorded for this question.
. o No. of respondents: 5,855
Q4.What currently concerns you the most about travelling within Europe?



TRAVEL CONCERNS OF "EARLY-BIRD" TRAVELLERS

Respondents most likely to travel in the next 6 months are still anxious
about facing quarantines during their trip

Leading concerns for those who are most likely to travel next

Quarantine Becoming Becoming
measures ill at the ilLin transit
during my trip destination

& bl =2

EX
[
B

Rising COVID-19
cases in the
destinations
| want to visit

Changes in travel
restrictions to and
from my country
during my trip

Limited options
at the destination
(closed restaurants
/bars, etc.)

42 Nosignificant changes between waves were recorded for this question.
Q4.What currently concerns you the most about travelling within Europe?

Transport and
accommodation
safety measures

Booking and
cancellation
policies

No. of respondents: 3,182
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Healthwise, Europeans continue to perceive the use of public transportation to and

within a destination the riskiest part of a journey

The most worrisome touch points during travel
in relation to personal health & safety (Top 5)

16.8
%
Oct- Nov '20 _3 Nov- Dec 20
survey survey

13.4
%

11.1%

10.6 10.8

%

Sep- Oct 20
survey

Aug- Sep 20
survey

123 12.8
% %

. d Public areas in destinations
K Airtravel ‘9 (i.e., streets, neighborhoods])

13.8
%

Attractions, tours and activities

(i.e., museums, theme parks) Food & beverage

Q5.In relation to your personal health and safety, which parts of your journey will concern you the most?

Dec '20 - Jan 21
survey

13.3%

i\

PA—N

The level of concern
regarding personal
health & safety while
staying at a hotel
increases with age:

29% of respondents
over b5 choose

accommodation as
their top 3 points of
concernvs. 21% among
the 18-24 age group

No. of respondents: 5,855




STRICT PROTOCOLS BRING THE P

et ! LLI :':'l,.'.“:‘v

38.6%

40
354
28.1%

30

25

el 11.7% 19:2%

| feel much safer,
knowing that my
health is a top concern

for the destination

| feel more
relaxed to
enjoy my stay

8.4%

40

35

30

25

20

40.0%

28.8%

10.2%

[ feel | cannot

enjoy everything
that a place has
to offer

13.0%
8.0%

| feel that strict
protocols can
damage the joy
of travelling

71% of those planning a domestic trip view strict health and safety protocols in a positive light, vs. 65% of those planning to travel outside of Europe.

Notes: « Q18. Please select a response which describes you the most:
“When I travel to places with strict health and safety protocols...

» Refers to survey respondents that are most likely to travel by the end of July 2021, n= 3,181
» Data was collected between 18/12/2020 - 7/1/2021
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THE UNCERTAINTY CONTROL PANEL

4 KPls illustrating the level of uncertainty
for domestic and intra-European travel

of respondents pasition

_O_
10.4% 10.7% 9 O
9.9% 10:1% 9.5% —O- . as one of the main
concerns related to travelling
Aug- Sep ‘20 Sep-0Oct'20  Oct- Nov‘'20 Nov-Dec 20 Dec "20- Jan ‘21
survey survey survey survey survey
of respondents consider 8.1% 8.3% @ 6.9%

as an important factor in travel Aug-Sep '20 Sep-0ct’'20 Oct- Nov'20 Nov- Dec ‘20 Dec ‘20- Jan ‘21
survey survey survey survey survey

decision-making

of respondents state that
10.4% 11.2% 12.8% 11.1% 10.7%

Dec "20- Jan 21

Aug-Sep 20 Sep-0ct’20  Oct- Nov'20 Nov- Dec ‘20

survey survey survey survey survey
34.7%
of respondents state that
Aug- Sep ‘20 Sep-Oct 20 Oct- Nov 20 Nov- Dec '20 Dec 20- Jan ‘21 :
survey survey survey survey survey toin the next 6 months
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METHODOLOGICALANNEX

THE SURVEY
—

e Online market research. Survey participants are consumers with at least 2 overnight trips in 2019.
e Distribution/ data collection period:

= Wave 1: 27 August 2020 - 15 September 2020; sample= 5,762/ Wave 2: 21 September 2020 - 9 October 2020;
sample= 5,876/ Wave 3: 19 Octoher 2020 - 6 November 2020; sample= 5,832/ Wave 4: 20 November 2020 - 3
December 2020; sample=5,742/ Wave 5: 18 December 2020 - 7 January 2021; sample= 5,855

= Countries: Germany, United Kingdom, France, Netherlands, Italy, Belgium, Switzerland, Spain, Poland and Austria
= Languages: English, French, German, Italian, Spanish, Polish and Dutch

= Research themes examined: Travel personas (1 question), Travel concerns and COVID-19 impact on travel (6 questions],
Travel intentions, preferences and trip planning (10 questions), COVID-19 and responsible travel (3 questions).

= Q6 "Towhat extent do you agree/ disagree withthe following statement: when a treatment/vaccine for COVID-19 is found, |
will immediately book or reschedule the trip | had planned pre-COVID 19"wasremoved from the analysis of wave 5 and will
reappear in wave 6 ina revised version considering developmentsin vaccine rollout.

Wave 5:53% of respondents are male and 47% are female. Number of respondents and age group per source country:

Country

Total

____

96 56 135 108 145 916
135 112 74 127 129 153 106 142 91 137 1206
126 135 101 128 141 150 120 97 81 113 1192
138 167 105 84 146 168 93 68 51 69 1089
263 263 175 83 234 187 125 58 28 36 1452
750 750 500 500 746 750 500 500 359 500 5,855
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METHODOLOGICALANNEX

TRAVELLERS ONLINESENTIMENT
—

* Objective: Benchmark major Europeantourism destinationsinterms of tourist satisfactionand interests based on social media
mentions

e Destinations: UnitedKingdom, France, Netherlands, Croatia, Belgium, Germany, Italy, Greece, Portugal and Spain

e Origin markets; Germany, United Kingdom, France, Spain, Italy, Switzerland, Belgium, Netherlands, Poland and Austria

e Thefollowingindicators are analysed:

e TPl >The Tourist Products Index, measuresthe level of satisfactionwith the offer (products] of the destination in its
various categories: Arts & Culture, Gastronomy, Sunbathing, etc. This index is obtained by analysing the distribution of
positive, negative and neutral comments on Twitter and TripAdvisor.

e HIS > The Hotel Satisfaction Index, measuresthe level of visitor satisfactionwith the entire accommodation sectorofa
destination based on relevant comments that guests make on TripAdvisor, Expedia and Booking.

* Indexesare calculated by usingadvanced Natural Language Processing, Artificial Intelligenceand Machine Learning technigues
to analyse millions of spontaneous tourist interactions on social media or reviews sites.
Index scoring system: The calculated indices showvalues between 0 and 100 pointsas follow:
« 0Oto24points: Very low levels of satisfaction and confidence and therefare a priority area forreconfiguration.
« 25to 49 points: Relatively low level of satisfaction and confidence. Considerable potential forimprovement.
« 50to 74 points: Good to very good satisfaction level. Moderate potential forimprovement.
+ 75to 100 points: Excellent satisfaction and confidence levels. In some casesthere are margins for improvement,
although most of them constitute level to maintainand consolidate.

Fora more detailed description about the specific indices please visit the following Link.


https://mabrian.com/blog/perception-security-index/
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